RESPONSIBLE
TRAVELLER. companies are

still failing wildlife?
UK




Content

woals A ek oL

—m e il =i

T A I P R I ]

"-i||i..:|'||-|'.|-'\-| HUE T
PR I 1]

NETER S Y § LA

Seekn b i e =l:. 1

FO PR e

Ll RIS [T I ERR TR

IO R
Tremzro Bl D mGE
S

TR I T BRI R B
el 1

A

Iriheducdicon

Wildlibe tourisin in the UK

Seinmany of this repoit

Why protecting wild life in feuism meatte s
The 1le of the trovel industry
phethodelogy

FEEL I B LRl li.: o

Corpury wheels
Curnpu iy soores

wiIdl ke e

Results

% Seerms fon oninal welfure considerabions in cenpanies” business nodels
el Trerr g
EE Y T N T T X T
e Ty el b ey

L A B I T I IR el N ER T

Buthar of the: bariel

Conelusion

Recommendufions

References

Appendia 1- 10 stepa ko become wild fedriznd |y
Appendis 2 - How fo dioft an oninal welfare golicy

Appendiz 3 - Beodpuge animal welfore policy terngplole

03
a4
Ja
ar
a2

4
6
I8
32
X
34
37




B N T R I B I o BT I O L N BT THY TR TIPS
Al =1 vk 1l 1= | 1 H = P

Introduction

Responsible tourism is an increasingly populor tarm in tha travel industry, as well os being increasingly
importanl ke travellers'®?, Tha term “respansible tourdsm® should indicate that all invelved - companies and
trovellars - ore toking responsibility far their travel aclivity. Our report, The Real Responsible Troveller, reviews
glabal lenders in the teurism industry an their animal welfare palicies and wildlife sffers, a tepic usoally
canspicuously missing from the larger respansible tourism discussion. The canverwation arcund respansible
travel is braod and ancampassas highly impartont issues such os carban emissions, environmental
degradation, and cullural sensitivity. Animal exploitalion is oban left aut of the picture when travel cempanias,

travel associations and braval guidas discuss the impertance of commilling ta respansible operationsd.

Travel companies that publicly celabrata their sustainobility cradentials are aften tailing to Iake respansikility
tar the impact af their sales of captive wildlife entertainmant. Thiz suztains the captivity of hundreds af

thowsands of wild animals in exploitalive cendilians warldwide.

Taurists are being misled inta belizving companies that are highlighling their ethical and suslainabilily
commitmants are generally sceountable when it cames ta issuas relating to human impaoct an the natoral warld,

yat tor wild onimals this is frequenlly not the caze.

Like rnany, wa believa responsible Iravel con be a tarce for good. We encauraga the traval industry and

cansumars ta read this report and visit sur website {www werddanimalpratedion.arg.uk/realrasponsible-

travellar] to laarn mare about travelling respansibly far wild onimals. The industry recegnizas that travellers
have a choice who they book with, ond we hope more companies and consumers will censider their impacl

on animals as part of their responsible traval plans.



http://www.worldanimalprotection.org.uk/real-responsible-traveller
http://www.worldanimalprotection.org.uk/real-responsible-traveller

Wildlife tourism in the UK
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Summary of this report
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Why protecting wildlife in tourism matters

What is wildlife antartginment?

Wildlibe @medoimnent ineludes ackivities thot:
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Now is the time for the travel industry to build back better o5 o

responsible and resilient sector by rejecting animal exploitation as part

of company values and actions.




The role of the travel industry
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Companies selling wildlite entertainment venues lead tourists fo assume
such activities are acceptable, or even beneficial for wild animals, when

in fact they are inhumane and cause lifelong harm to wildlife.
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Sixty eight percent of respondents from World Animal
Pratection’s global poll said they would not travel with
tour operator or company if they promoted the vse of

wild animals in entertainment.

The rola of travel rade associations

=

T e cloa e ey cle e el b aee i livens oo i ek e e Che e e
STUIN (PR (IRTENCH
16

e s e e reindteg e il e iz en e vnieeld e s i A e lie s s R e e el ke e i

el D e e e e Wl A e Feosslioon SR T sl al e e cenzezer i o b el

el SRR e AT el el e eellese i e e e e e e T il
BT T B T Lo P P L Y I T T (1T KL P EP R B B B | P TR | RN IE P PR TR TET T Yl | PR
ol s wmeen e b e e s seeree i B s epees TS e Il e el il sk s i

srcekreermin ey e ANER e e SaTRA Sl Al e sl s sl e e s s e i Lo el il




Methodology

Company selaction
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Company wheels
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Company % scores
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Wildlife icons
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https://dkt6rvnu67rqj.cloudfront.net/cdn/ff/KAQ8ofBzKPnQuibpCeKuGho2KFiIMCeM8c2WiTzqaVo/1584117127/public/media/Behind-the-Smile-March2020.pdf
https://dkt6rvnu67rqj.cloudfront.net/cdn/ff/KAQ8ofBzKPnQuibpCeKuGho2KFiIMCeM8c2WiTzqaVo/1584117127/public/media/Behind-the-Smile-March2020.pdf
https://www.worldanimalprotection.org.uk/cdn/ff/f_m_WnfaSOkqb8SFAgyiWz2F3JZ3wxhGoZzmpmSM16A/1597220651/public/media/Taken-For-a-Ride-2.pdf
https://www.worldanimalprotection.org.uk/cdn/ff/f_m_WnfaSOkqb8SFAgyiWz2F3JZ3wxhGoZzmpmSM16A/1597220651/public/media/Taken-For-a-Ride-2.pdf
https://www.worldanimalprotection.org/sites/default/files/media/int_files/15072019_waza_report-final.pdf
https://www.worldanimalprotection.org/sites/default/files/media/int_files/15072019_waza_report-final.pdf
https://www.worldanimalprotection.org/sites/default/files/2021-06/trading_cruelty.pdf
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wiplaitubive fuism expeisnces, and fulure versions of ‘The Beal Responsible Traveller UK may penalise comnpanies
pramncing eaplodufion i this woy.
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Results
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Section 1 - Commitment
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Section 2 - Targels and performance
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Section 3 - Changing industry supply
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section 4 - Changing consumer demand
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Changing consumer demand
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Targets and performance
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10 steps to become wildlifefriendly
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Appendix 2

How te draft an animal welfare policy
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Avohust animal welfore policy consists of fwa poits.
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Appendix 3

Readyto-go animal welfare policy templale
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